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If you can raise 
a family then 
you can build  
a business
Michael Port



Did you know 70 per cent – or 1.5 million – 
of Aussie small businesses are family-run? 
From breweries to boutiques, corner stores 
to caterers, Australia’s family businesses not 
only employ millions of workers and keep 
the economy ticking, but also clothe us, feed 
us, care for us, and even entertain us. Small 
businesses are the lifeblood of Australia’s 
economy, isn’t it time we gave them the 
credit they deserve?

Kochie’s Business Builders in partnership 
with Yellow Online wants to shine a light 
on these pillars of our local community 
and reveal what makes Australian family 
businesses so great.

Through the search to find Australia’s 
Favourite Family Business, we want to 
celebrate Australia’s family businesses and 
thank them for all the hard yards they put 
in to help our communities – and the nation 
– prosper.

Sunrise host and family business owner 
David Koch said many of Australia’s most 
popular businesses have been built from the 
blood, sweat and tears of families.

“These family dynasties, big and small are 
the unsung heroes of Australia. They not 
only employ us, they drive innovation and 
create opportunities that benefit the whole 
community. We want to celebrate them 
and show Australia just how unique and 
extraordinary these family businesses are.”

“As Australia’s 
largest online 
business directory, 
Yellow works with 
thousands of family-
run businesses and 
are excited to support 
a program that 
celebrates this part of 
our community.”
Elise Balsillie, General Manager, Yellow Sales

WELCOME NOTE
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Like many savvy Aussies, coffee loving Kayla and 
her husband Piers had turned to home capsule 
machines to save money and cut back on waste 
from takeaway cups. Imagine the couple’s alarm 
when they discovered Australians dispose of 
around six million single use capsules a day.  It was 
a statistic that could not be ignored.

“My husband and I were originally confronted with 
our own capsule machine waste,” Kayla explains. 
“Then we began to look into the potential impact of 
the coffee pods we were consuming. Where would 
they end up? And would they actually be recycled?”

The duo recognised there was a lack of good 
sustainable alternatives for coffee pod machine 
owners, 

“We were determined to find a guilt-free alternative 
and drive behavioural change.”

That determination has turned into a successful 
and ethical business that marries their passion for 
coffee with a cause they believe in.

IN 2014 the couple kickstarted their business with 
a crowdfunding campaign on ING Dreamstarter. 
The brands reduce reuse recycle mantra soon 
garnered attention, allowing the Crema Joe to go 
into business.

“Today Crema Joe helps consumers to reduce their 
coffee waste with our reusable coffee pods. Our 
business began as a passion project in 2014, and 

now provides eco-conscious capsule users with an 
array of environmentally-friendly reusable capsules, 
which come in designs compatible with Nespresso, 
Dolce Gusto, Caffitaly and Aldi coffee machines. 

“Crema Joe has become the go-to for thousands 
of eco-conscious Australians who are looking to 
satisfy their caffeine habit, without the guilt.”

This year the couple expanded their offering to 
include a coffee pod refill and exchange service for 
Melbourne based offices. The used pods are picked 
up and replaced with a new batch of pre-packed 
coffee pods to enjoy. It’s a beautifully simple cycle 
of planet-friendly coffee goodness. The spent 
coffee grounds are not forgotten either and find 
another life as garden fertiliser or even in beauty 
products. It’s  yet another way the entrepreneurial 
team behind Crema Joe is promoting a circular 
economy, whereby product re-use is encouraged in 
every way.

“We see it as our responsibility to leave the planet in 
better shape for future generations, and educating 
our community about the importance of reducing 
consumption is key. Not only is recycling an energy 
intensive exercise, due to the recycling crisis, sadly 
many materials aren’t being recycled at all and are, 
instead, being diverted to landfill. The situation is 
alarming, and we need to look at making changes 
to our habits if we want to make a positive impact.”

Find out more about crema joe

Crema Joe was conceived out of a 
genuine desire to reduce single-use 
coffee pod consumption and the 
need to educate others about ‘reusing 
over recycling’, says Crema Joe 
cofounder Kayla Mossuto.

Reduce and reuse 
is Crema Joe’s 
credo for success
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It’s almost a decade since the founder ditched her 
day job to kick off her small business from home.

“After sourcing unique and beautiful artisan made 
products around the globe I was keen to develop my 
own range of Australian made product of the same 
ilk with locally sourced ingredients,” she explains.

Playing with the name of her great grandparent’s 
general store in Kerang, entitled Murphy Brothers, 
Sarah’s venture took on the moniker of Murphy  
& Daughters. 

Drawing inspiration with a modern interpretation of 
early Australiana fauna and flora her first product 
was a range of bon-bon soaps inspired by Australian 
natives and botanicals. 

Following the success of the soap range, Sarah 
expanded the business to include other soaps, hand 
creams, bath salts and candles. 

“We aim to make your world look and smell better, 
whilst nourishing your soul.”

She says she takes pride in her brand’s products 
and all ingredients are sourced using sustainable 
and ethical work practices. While the hand-
wrapped packaging is done by Ability Works, a local 
employment service that teams up people with 
disabilities with meaningful employment.

Recently the business received a welcome boost 
when US talk show host Oprah Winfrey named 

Sarah’s bath salts one of her Favourite Things 2019. 
It’s the kind of win every small business dreams of. 

Sarah tells KBB it was a case of all-hands-on-deck 
to ensure they had enough product to meet the 
expected orders. Daughters Posy and Lola have 
been put to work filling the tins and mixing the salts.

“The pooling and pulling together of everyone within 
my family including my daughters, my husband, 
my mother, mother-in-law was a blessing and a joy. 
Between us all we have many skills and talents which 
have all been regularly used in the journey of this 
small business. My very generous sister-in-law even 
took a day off work and brought along my nephew 
to pitch in when we had an enormous amount of 
product to pull together recently for the Oprah launch”

Sarah says coming from a family of small business 
owners has provided her with invaluable guidance 
and she feels blessed by the experience.

“Firstly, I have seen and been part of my parents’ 
businesses which has been an education in itself. 
Secondly, I feel very lucky to be surrounded by such 
a loving and generous family, and am reminded of 
this time and time again. 

“I think when you ponder about what is good in life 
(or when I do), it usually seems to be based on the 
times we have with family and friends. So both my 
working life and my non-working life is very full.”

Find out more about Murphy & Daughters 

Sarah Murphy left behind a role as 
a buyer at Market Import to forge a 
place of her own in the homewares 
industry with Murphy & Daughters.

Murphy & Daughters 
is a family affair
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The brains behind the iconic roo-shaped bottle is 
ILNAM founder and chief winemaker Mark Quinn. 
61-year-old Mark had been looking for a way to 
diversify the ILNAM vineyard for several years when 
the idea for 8 Kangaroos came to mind.

8 KANGAROOS by ILNAM Estate was born out of 
our need to create a point of difference between 
our product and other wines,” Quinn tells Kochie’s 
Business Builders. 

The Quinn’s had been operating ILNAM Estate 
(coined from the initials of each family member’s 
first names) for almost two decades before they 
decided to change tack and focus on  making wine 
for the tourist industry.

“We operated our small boutique winery from 1998 
and grew very quickly but also plateaued quite 
quickly,” says Mark.

Faced with flatlining sales Mark and wife Andrea 
made the decision to scale back the family’s cellar 
door and look for different ways to scale up.

Mark says he had been toying with the idea of a 

novelty bottle of wine for some time but it took 
almost half a decade of research and development 
to get the design just right. It was 2017 before he 
hit upon the exact elements and was able to turn 
out a design that was a marketable product.

The winemaker says all raw materials were chosen 
for their ability to be recycled.  “While the bottle’s 
unique shape makes it unlikely that it will be 
discarded after initial use but instead reused as a 
decanter or water bottle.”

Aimed unashamedly at international tourists and 
the duty-free market the new venture has proved 
a huge success. And while the bottle may be a 
novelty, Mark assures KBB that the wine inside is a 
fine drop. The first cab off the rank is a full-bodied 
McLaren Vale Shiraz and it’s been selling like 
hotcakes. 

The wine, once only available through the ILNAM 
cellar door is now sold all over Australia thanks to 
a partnership with Dan Murphy and you need only 
head to the ILNAM website to catch a glimpse 
of the reviews and photos from 100s of happy 

It seems rather appropriate that 
‘crafted by hand and heart’ was the 
motto of ILNAM Estate, given the 
Carool cellar door is now the home of 
8 Kangaroos. This novel marsupial-
shaped bottle of wine must be filled 
by hand and took more than a little 
heart to develop.

8 Kangaroos will 
have wine lovers 
jumping for joey

WINNER 2019
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customers. It seems not only is the design scoring 
accolades but the wine is winning friends too.

While the ILNAM name has an auspicious history, 
Mark says the 8 Kangaroos moniker was equally 
well thought out.

“We created 8 Kangaroos to have a point of 
difference between our bottle of wine and all 
others. The 8 is to attract our largest tourist market, 
the Chinese, and the Kangaroo is unmistakeably 
Australian.”

Find out more about 8 Kangaroos
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Behind the 
success of 

every small 
business there 

is a family



“Two of my grandfather Leslie’s sons, Trevor and 
Ken worked in partnership for 48 years in the 
business until Ken’s retirement,” says daughter 
Kerry of the family dynasty. 

Today Trevor and his wife Lynn (Kerry’s Mum and 
Dad) are directors of the company and their three 
children (Michelle, Kerry and Russell) work in the 
business.

Kerry tells KBB over the years the business has 
weathered its fair share of storms.

“The first storm came when Trevor’s father died 
suddenly and at just 21 years of age, he took over 
the running of the family business. Then there were 
Industry storms such as development, technology 
changes and legislation that have all rocked the 
boat, but Matthews Real Estate has managed 
to sail on through, surviving and thriving in a 
complicated industry.”

The business is strong on succession planning, 
currently Matthews Real Estate is transitioning 
to the fourth generation. Family patriarch Trevor 
Matthews has worked for over 55 years cementing 
valuable relationships and giving back to his 
community, setting a great example for how to 
successfully blend business and family. 

Kerry says family values underpin everything they 

do in the business, with Matthews Real Estate 
valuing “honesty, trust and loyalty” above all else.

“You can’t survive more than 85 years in business 
without doing lots of things right over the years,” 
adds Kerry. “Evidence of this is seen in the 
relationships we have made which truly span 
generations.”

While other agencies have been swallowed up by 
the big realty brands, Matthews Real Estate has 
managed to remain independent, offering a large 
range of property services including valuations and 
body corporate management

Matthews has a longstanding relationship with 
the Real Estate Institute of Queensland which 
continues today in Trevor being awarded Lifetime 
Membership in 2014. 

Kerry credits much of the family’s success to its 
shared values and the determination and passion of 
her father.

“I think what my grandfather and great-grandfather 
started was something special. The way that my 
father picked up all the pieces and carried on for his 
family when his Dad died was truly inspiring, and 
the passion for continuing this legacy exists in me, 
my sister and brother too.

“We hold very dearly, the legacy that has been 
created by the Matthews’ that have come before 
us, and we’re very proud to carry on the tradition 
of service in an industry that we have quite literally 
grown up with.”

Find out more about Matthews Real Estate

Australia was in the midst of the 
Great Depression when Kerry 
Matthews’ grandfather and great 
grandfather took up the option to 
purchase a local realty and reopen 
it under the moniker R Matthews 
& Son. 85 years later the business 
is still going strong, passed down 
through the generations.

Matthews Real Estate 
is climbing the property 
ladder of success 
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Hundreds of people flock to the farm each week 
to drink strawberry cider, eat strawberry inspired 
desserts and ice-creams, and just enjoy relaxing in 
a beautiful setting.

Jason tells Kochie’s Business Builders that the 
farming spirit underpins his family’s business 
success.

“The whole family is directly involved in planting, 
harvesting and selling farm produce.”

While today Cooloola Berries is a thriving business 
Jason admits the family has seen tough times.

“Drought and low prices are just some of the major 
challenges for small crop farmers.  Our family 
began selling premium strawberry varieties at local 
farmers markets, before opening the gates of the 
family farm, to share the romance of picking sweet, 
ripe, delicious fruit,” he says.

Indeed it was back in 2007 that the family 
purchased a 10-acre farm in Wolvi that was to 
become the site of Cooloola Berries. 12 years later 
the farm has been transformed into the business 
that visitors see today. Apart from being a fully 
operating strawberry farm which harvests around 
80,000 berries, the business has evolved to include 
a café and the option for visitors to pick their own 
punnets of strawberries straight from the farm.

Jason and Kim have developed the farm with 
sustainability in mind and the business has Snail 
of Approval status – the international recognition 

program aimed at inspiring producers, businesses, 
and consumers, to promote and consume good, 
clean and fair produce and ingredients. Jason 
and Kim work with local producers to coordinate 
the Cooloola Farm Trail (supported by Tourism 
Noosa & Tourism Gympie) and are the founders 
of the Snail of Approval by Slow Food Noosa 
working group to create a food circle of producers, 
restaurants/ shops and locals who value the food 
community.

The family is justifiably proud of the honour, with 
Jason saying one of his greatest achievements 
has been opening the gates of the family farm, 
welcoming visitors and offering a taste of the 
region with their ‘Snail of Approval Slow Food’ 
menu.

While the business has diversified in recent time 
its still the family’s berries which are renowned 
for their delectable flavour that is the star. In 2018 
Cooloola Berries was nominated for the National 
Delicious produce award by Christine Mansfield 
and in the same year, they came away with a win in 
the State Delicious produce awards.

Everyone in the business is very hands-on 
Kim, Jason, their kids and Jason’s dad run the 
strawberry farm and cafe and set up for festival 
events. It’s a true definition of a family business 
and Jason and Kim wouldn’t have it any other way.

Find out more about Cooloola Berries

From farm gate to plate is an adage 
Jason Lewis takes seriously. As a 
third-generation strawberry farmer, 
Jason and his wife Kim have 
expanded upon the family’s berry 
business to develop Cooloola Berries 
as a must-visit tourist destination on 
Queensland’s sunshine coast.

Cooloola Berries is 
ripe for the picking
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Over time what began as an accounting practice 
has evolved into so much more as Elle’s two 
oldest brothers joined the business, opening a new 
practice in Manly and their mother and youngest 
brother also joined the company.

“Peer Wealth changed from being an accounting 
business to a community,” Elle explains. “Our focus 
was to build personal relationships that are centred 
around family core values, to allow for mutual trust, 
honesty and respect with our clients.”

As the business grew over the years, so did the 
success of its clients. Elle says the family is 
passionate about sharing their knowledge and 
expertise to allow their clients to make more 
educated decisions about the finances.

“As a family, we wanted to use our history and 
expertise to create a platform that is meaningful, 
makes a difference in people’s lives and ultimately 
help individuals, families and businesses achieve 
their personal and financial goals. It was and still 
is about getting to know our client’s life stories and 
goals and allowing them the opportunity to achieve 
them,” she says.

In order to do this the Atkinson’s have set up several 
arms to their business to be able to manage every 
element of a client’s finances under one roof. 

“We analysed the key attributes that contribute to 
making one financially successful and designed 

a platform that allows clients to manage these 
key factors in an integrated approach. This 
gradually formed what is now Peer Wealth’s 
seven arms; Tax & Accounting, Mortgage Broking, 
Wealth Management, SMSF, Insurance, Business 
Consulting and Auditing. This combined with 
the focus to build personal relationships that are 
centred around family core values allows us to 
understand the client’s personal stories and create 
the most impact. 

With so many years of experience in the business, 
Peer Wealth have become trusted advisers. Elle 
suggests this, coupled with the family’s expertise 
across a myriad of financial areas is what makes 
Peer Wealth stand out from its competitors.

“Imagine going to one place where you have access 
to industry-leading experts in all areas of wealth, who 
are connected as a united team to understand your 
unique story and life goals and provide you with the 
support, strategies and knowledge to guide you to 
achieve them. That is what Peer Wealth is,” she says.

Elle believes being a part of a family-run business 
has its advantages.

“Working in an environment where everyone 
treats each other with mutual respect and has the 
confidence to speak open and truthfully helps you 
to grow, learn and support each other as individuals 
and as a team.”

“However, family doesn’t just stop with the 
management, our entire business is centred around 
the core values of a family. The way we operate 
internally, and the way Peer Wealth interacts with 
their clients is centred on eight core values that 
we believe reflect a united family; trust, honesty, 
respect, supportive, reliable, personal, passionate 
and accountable.”

Find out more about Peer Wealth

“Peer Wealth was originally a one-
man show started by our father 
Doug in Forster NSW. His drive was 
to genuinely help people, families, 
businesses and friends take control 
over their financial decisions,” says 
Elle Atkinson of the family business. 

Peer Wealth is right 
on the money
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The secret of 
success is to do 
the common thing 
uncommonly well



However, in 2005 as their orchards were crippled 
by severe drought, and the region began to lose 
ground to Victoria as the nation’s premier producer 
of apricots, the family knew it had to do something 
to survive.

Husband and wife team Paul and Kathy hatched up 
a plan. They would diversify the family business. No 
longer would they simply grow fruit. Instead they 
would dry it too. 

“We now do over 40 lines/products in our factory,” 
Kathy tells KBB. “We supply to fruit and veg shops 
as well as IGAs in WA & SA and a small amount into 
NSW and Vic. 

The family use around 28 tonnes of dried apricots 
a season to create their homestyle jams and 
chutneys. After further brainstorming  the family 
have scaled further to produce a range of chocolate 
covered confectionary that includes some of the 
best chocolate-coated Ginger and Prunes you will 
ever taste.

“We use 1.5 tonne of chocolate in 3 to 4 weeks,” 
Kathy explains.

The couple’s enterprise has lifted the region’s 
economy as they purchase from local growers to 
feed the demand for their business.

Like many family businesses before them, the 

Prossers have discovered the key to success is 
remaining agile. Recently they expanded their 
business further restoring an old burnt out stone 
cottage on their property for use as a convention 
centre. An existing shed was transformed to host 
a BBQ and meeting area and the couple have 
added a third venture to their bow, opening up a 
car museum on the property. The museum is now 
home to some 14 vintage vehicles and an array of 
muscle cars.

While the family continues to band together to 
look for ways to prosper amidst some challenging 
conditions, Kathy says working with family is 
always a joy.

“Working together for over 17years and as a family 
business we have control of our destiny.”

Find out more about Aussie Apricots

As fourth generation fruit growers  
in Mypolonga on the beautiful 
Murray River in South Australia, the 
Prosser family know a thing or two 
about growing fresh produce. Their 
Aussie apricots are amongst the best 
in the business. 

Aussie Apricots: 
the small business 
bearing fruit
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Margaret River locals, the couple first met in 
Geraldton as teenagers and were instantly smitten. 
In 1988 the pair bought the land on which Yelverton 
Brook stands and have never looked back. The 100-
acre block is now home to a breeding program for 
the critically endangered Woylie (one of the smallest 
marsupials native to Australia) and the Western 
Ringtail Possum. Today the couple are passionate 
crusaders for the protection of local wildlife. Yet 
their original plans for Yelverton Brook was to 
establish a tourism venture with “green ideals”. 

When Joy and Simon first moved into a shed on 
the vacant block, it took a few years before they 
began building the first of their mudbrick chalets 
for their guests.  Each chalet was fashioned with 
hand-made mudbricks and Jarrah sourced from 
the property. The buildings were positioned to take 
advantage of daily sunshine and deliver privacy 
to guests. It was a labour of love that took several 
years to complete.

In 1992 Yelverton Brook opened to visitors and not 
long after guests were telling Joy and Simon of 
their encounters with local wildlife whilst staying on 
the property. 

Inspired by the interactions, in 2001 with the 
assistance of Australian Conservation Trust 
volunteers, the couple built a predator-proof fence 
around the entire 100 acres to keep out foxes and 
feral cats, protecting the local wildlife. 

The 2.4km’s of feral proof fencing has transformed 
the property into a ‘Wildlife Conservation Sanctuary’ 
specialising in a safe release site for critically 
endangered native wildlife and assisting the return 
of the bush land to an ‘Eden status’ for local fauna.  
Other works have included the re-clearing of walk 
trails and the spreading of 72 tonnes of crushed 
limestone to prevent the spread of die-back disease.

All conservation efforts on the property is self-
funded by the couple’s accommodation business 
which has Advanced Accreditation with the 
Ecotourism Association of Australian.

In fact, Yelverton Brook celebrates 20 years of 
accreditation with the Ecotourism Association this 
month and is inducted in the organisation’s Hall of 
Fame.

Find out more about Yelverton Brook

Joy and Simon Enso opened 
their business Yelverton 
Brook Eco Retreat long 
before sustainability and 
ecotourism became a trend. 

Step into nature at 
Yelverton Brook
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Earmarked for succession by the original owners, 
current directors Paul and Lisa Burnell purchased 
Ronald Young & Co in 2011 and have developed 
a professional and innovative business that is an 
industry leader.

Lisa tells Kochie’s Business Builders the brand’s 
core values are a reminder every day of what is 
important to the business, “constructing homes 
and building friendships”. 

As custodians of families’ dreams, she says the 
Ronald Young & Co. team have been providing 
quality homes to 1000s of Tasmanians since the 
business began. 

“Recent economic changes in the housing and real 
estate landscape has meant that owning your own 
home is more important (and even harder than ever 
before) for most Australians. The company ethos is 
to continue to provide affordable quality housing to 
Tasmanian families,” she says.

Despite all the hours of hard work that goes hand-
in-hand with running their business, both Paul 
and Lisa are passionate about giving back to the 
community. The couple regularly volunteer and 
their combined passion for sailing has seen them 
involved in local clubs. Paul’s background as a 
former World Champion Yachtsman makes him an 
ideal coach. While Lisa’s passion for diversity and 
equality have seen her garner a recent appointment 
to the Regional Exec team of the Tasmanian HIA – 

where she promotes skills development for women 
in construction.

As small business owners, the couple have a good 
understanding of the stressors that can go with 
running a business. The pair are very active in the 
mental health and wellbeing space, determined to 
get better mental health outcomes for the workers 
in their industry.

As the HIA’s reigning award winner of Professional 
Builder of the Year, Lisa says the business has an 
“embedded commitment to safety; including health 
and wellbeing”.

With two sons now working side by side with them,  
the couple are looking forward to the day when they 
too can pass on the family business. Lisa tells KBB 
she loves “growing the business together” with her 
family and see Ronald Young & Co as  providing a 
future for their children.

“To either work in our business or to benefit from 
what they have learnt from working in the family 
business.”

Find out more about Ronald Young & Co

As one of Tasmania’s oldest and 
most experienced residential 
building companies, Ronald Young 
& Co has been helping families 
build their forever homes for almost 
five decades.

Building a legacy with 
Ronald Young & Co
is a family affair
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Ted suffered from extremely sensitive skin and 
developed chronic skin conditions after using 
supermarket nappies and wipes.

The previously carefree couple were shocked to 
discover the number of harmful chemicals they were 
unknowingly exposing their baby to 24 hours a day.

The more the couple investigated, the more they 
learned about the failings of many popular brands in 
the sector. 

“We discovered an industry dominated by powerful 
pharmaceutical company’s where brands aren’t 
always honest with false marketing claims and 
questionable ingredients as the norm,” says Leanne.

“We didn’t mean to cofound a baby wipes and 
nappies brand. It was never part of our life plan to 
be in business together, and before children we 
never bothered to read the ingredients on the back 
of labels.

To assist with Ted’s skin condition, the couple 
switched to organic and natural brands but found 
the price to be prohibitive now that they were 
surviving on one salary.

“After trying most of the wipes and nappies on the 
market we couldn’t help but think ‘That could be a 
little different’. Or ‘I would love it if they were more 
this’.

“When you consider wipes and nappies are in 
almost permanent contact with a baby’s skin, 
and the growing suspicions among the scientific 
community about certain ingredients accused of 
being harmful to health - we believe it’s a parent’s 
right to know whether the nappy contains harmful 
chemicals that could migrate through urine and 

absorb into their baby’s skin and organs. 

When French safety agency ANSES broke the news 
that a range of chemicals were found at unhealthy 
levels in nappies the couple were spurred to act. 

“In a moment of pure madness, we decided to 
design our own dream brand which we as parents 
selfishly would want to use.”

Leanne says JOONYA – the moniker they chose for 
their nappies and wipes – was very much a garage 
set up in the early days.

“Our guest bedroom was our office, the garage 
was our storage facility and our two rambunctious 
toddlers would greet the courier every morning 
and afternoon.,” she recalls. “Sales calls were made 
at nap time, strategy meetings whilst cooking the 
dinner. 

“Fast forward three years and things look a little 
different - sort of. We are trying to shake up the 
baby care industry with every business decision that 
we make. We want to lead the category by being the 
first Australian brand to publish the chemical tests 
carried out by an independent laboratory.” 

JOONYA is the first Australian brand to be audited 
and granted our own licence by the Forest 
Stewardship Council. 

Leanne says in today’s world the ability to trace the 
origin of a product is essential.  

“JOONYA’s ability to create products that reflect 
the real needs of Aussie families so they can make 
informed decisions on behalf of their child and the 
earth is the key to its success.”

Find out more about Joonya

Husband and wife team Leanne and Richard 
Sexton never planned to go into business 
together but after their son Ted was born 
their lives were to change forever.  

Business is child’s 
play at JOONYA
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The biggest mistake 
a small business can 
make is to think like 
a small business



You move furniture.
We’ll move you to the  
top of Google.

Your digital marketing experts.  
Call 13 24 89 or visit www.yellow.com.au


